SAULT COLLEGE OF APPLIED ARTS & TECHNOLOGY
SAULT STE. MARI E, ONTARI O

COURSE OUTLI NE

STATI STI CS

Course Title

Code No. :

Program

Senmest er:

Dat e

Aut hor

APPROVED:

MI'H 262-4

BUSI NESS ( ACC, E.D.P., F.S.M)

JUNE, 1986

J. GLOWACKI

New: Revi si on:

M, — __#éf/\/\ ’)’)/#o

Chai r person Da/ &e
74




2 -

CALENDAR DESCRI PTI ON

STATI STI CS MIH 262-4

Cour se Name Course Nunber

PHI LOSOPHY/ GOALS:

This is the first senmester of a Business Statistics course and
approxi mately one-third of the course is spent on descriptive

statistics with business applications. The other two-thirds covers
probability and probability distributions sanpling and sanpling
di stributions and sone |inear regression and correlation.

METHOD OF ASSESSMENT ( GRADI NG METHOD) ;

Periodic tests and daily assignnents based on material in course

outline will be given during the senmester. A final exam and a make-up
test will be at the discretion of the instructor.
The final mark will be based on four unit tests, each representing 25%
of the final mark.
Grading: A = 80-100%

B = 65-79%

C = 55-64%

| = 45-54%
A passing grade will be based on a m ninum grading of 55% St udent s
obt ai ning grading of 45-54% may be allowed to conplete a supplenmentary
exam nation.' However, only students having satisfactory attendance
records will be considered for the supplenmentary exam nation.

TEXTBOOK( S) :

"Statistics for Management"”, R Levin - 3rd Edition

OBJECTI VES;

The basic objective is for the student to devel op an understandi ng of
the met hods studied, know edge of the facts presented and an ability

to use these in the solution of problens. For this purpose, exercises
are assigned. Tests will reflect the sort of work contained in other
assignnments. The |l evel of conpetency demanded is the level required

to obtain an overall passing average on the tests. The material to be

covered is listed on the follow ng page.
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TOPI C NOG.

PERI ODS

10

15

TOPI C DESCRI PTI ON

| ntroducti on

Definition, history and subdivisions

of statistics

Frequency Tables and Graphs
Col l ection of data, sanples and
popul ati ons, construction of
frequency tables

Hi st ograms, frequency polygons,
frequency curves and ogives

Descriptive Measure

Meani ng of measures of central
tendency, arithmetic mean,

wei ght ed mean, geonetric mean,
medi an node

Measure of Variability

Meani ng of dispersion, range,
gquartiles, variance and standard
devi ation

Probability
Hi story of probability, tw types

of probabilities, rule of addition,

rule of multiplication, joint and

condi tional probabilities (optional)

Probability Distribution

Meani ng of probability distribution,

types of distribution, random
vari abl es

Bi nom al distribution

Poi ssson distribution

Normal distribution

Sanpl i ng

Purpose and definition, different
types of sanpling, sanpling

di stribution, standard error

Esti mati on

Point and internal estimtion,
criteria of good estimator, |arge
and small sanple estimation for
mean and the proportions

Determ nation of sanple size
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